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Hot and 50-plus

B y the time this publishes, I’m sure social media won’t be 
discussing the 2020 Super Bowl halftime show. But in my 
current time, countless middle-aged moms (admittedly most 

of my “friends” on social media) are discussing how JLo and 
Shakira’s dances were too suggestive, how they were embarrassed 
to watch their performance with their children, and how the NFL 
shouldn’t sanction such behavior. 

The backlash to the disparagement was quick, too: other moms argued that JLo and Shakira 
were expressing their bodies, and what great bodies they are! And of course, “especially at their 
age” comments flooded my Twitter. JLo, 50, and Shakira, 43, aren’t what we think of when we think 
of women that age. A meme featuring Blanche Devereaux (Rue McClanahan) from the hit sitcom 
“The Golden Girls” stated this clearly, in a way only memes can. On the right, we see an image of 
conservative, covered-up Blanche with the caption, “50 years old in 1985.” On the left, we see an 
image of toned JLo in a skin-tight and revealing outfit, legs wrapped around a pole, with the caption, 
“50 years old in 2020.”

Women, per usual, get the brunt of the social media verbal abuse, but older men are also facing 
similar aging concerns. A recent New York Times article discusses how Brad Pitt’s good looks have 
devalued his importance, at least as far as the Academy Awards are concerned. Pitt, 56, bares his 
chest as he works on a roof in his recent movie “Once Upon a Time … in Hollywood.” He ended 
up winning the Best Supporting Actor Oscar for the performance, but the Times’ film critic Manohla 
Dargis warned if he didn’t win, it would be because he’s too attractive.

A 50-year-old woman and a 56-year old man are too sexy in 2020.
I can’t claim that JLo and Pitt are taking supplements to keep them attractive, but I can see that 

these are the messages consumers see. “If JLo and Pitt—and many other Instagram-worthy older 
influencers—can be attractive in their 50s, why can’t I?”

Natural Products Insider is here to help supplement and functional food brands 
cater to consumers who are looking to work their inner JLo and Pitt, or those who just 
want to be the best they can far longer than their grandparents did.

Sandy Almendarez 
Content director

(480)281-6745 

sandy.almendarez@informa.com 

    @sandyalmendarez

    linkedin.com/in/sandyalmendarez/

Viewpoint
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Aging gently: A holistic approach 
with naturally powerful ingredients

Ingredient trends

INSIDER's take

 Rather than seeking out “anti-aging” products, consumers are gravitating to a holistic approach to healthy aging.

 Collagen, CBD and flavonoids are powerful ingredients with notable results in addressing certain effects related to aging.

 Ingredients targeted to cognitive health can help keep the body functioning properly and in equilibrium.

W hile it was once commonplace to link the term “anti-aging” to the 
insurmountable notion of everlasting beauty and unrealistic bionic man 
expectations, some research has shown consumers are changing to a more 

enlightened tune. 

Lycored, a leader in the research and development of carotenoid-based wellness products, is one 
such manufacturer in the healthy aging space that has discovered a growing number of consumers less 
interested in looking younger than in feeling healthy. Now more than ever, a holistic approach, including 
fitness, nutrition, sleep and subdued stress, is paced to set the tone for consumers who have placed 
their priorities on obtaining a naturally balanced body that, as Melanie Bush, director of science at Artemis 
International Inc. put it, can “age gently” throughout their years. 

In its simplest state, aging is the gradual breakdown of the body’s cellular systems. The great debate is 
how to treat this natural life condition as it starts to occur or, dare say, make it more pleasant. The Global 
Coalition on Aging described the transition of thought as the metric of aging healthfully should no longer 
be connected solely to the absence of disease, but also the functionality of life maintained. To better 
address this, one needs to understand more completely what bodily systems are being affected and what 
tools formulators can gain access to in order to combat these conditions.

As many experts have noted, aging is an inevitable result of various complex factors, environments and 
inherited conditions. But to no end, nutrition plays a vital role in success when seeking a path to healthier 
aging. Compelling ingredients—collagen, CBD, carotenoids, flavonoid-rich berries and enzymes—are 
intersecting with a few of the most common ailments of aging: aches and pains, cardiovascular concerns, 
mental and neurological disorders, degrading immunity, and aging of skin, hair and nails.

Increased aches and pains is an all-too-common reality that starts to occur during the aging process due 
in part to a steady deterioration of the extracellular matrix (ECM) in connective tissue and a two- to four-fold 
increase in the circulation of pro-inflammatory cytokines when compared to younger counterparts.2 

Collagen, though not entirely new, has come into its own over the past few years with expanded 
and more accessible product offerings. Since then, the ingredient highly regarded for its role in 
connective tissue, joint and skin health has boomed.3 

by Corrie Drellack 

IN THIS ISSUE Ingredients: Personal care p.12
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Ingredient trends

A 2019 report from Grand View Research forecasted the collagen 
market to reach US$6.63 billion by 2025. BioCell Technology LLC 
manufactures a unique hydrolyzed chicken sternal cartilage extract 
composed of collagen type II peptides, chondroitin sulfate, and 
hyaluronic acid (HA) in a highly absorbable matrix form that helps 
address the replenishment needs of the ECM. BioCell Collagen has 
shown statistical improvements in subjects’ physical ability during two 
double-blind, placebo-controlled clinical trials that each took place over 
a 10-week period.3

CBD is one of more than 160 cannabinoids in Cannabis sativa and 
hemp. And while the active ingredient CBD does not contain the 
psychoactive THC, it still has a significant gray area when it comes 
to government regulation of its sourcing, manufacture and product 
integration. Even in its current uncertain regulatory state, analysts are 
pegging major growth for the product category, even as the predictions 
can vary greatly. The Nutrition Business Journal’s “2019 Hemp and CBD 
Guide” estimated a CBD market north of $500 million in 2021, while The 
Brightfield Group aimed even higher with their prediction of a $22 billion 
market by 2022. 

Regarding CBD’s purported anti-inflammatory role in aches and 
pains, a 2012 study tried to better understand how CBD systematically 
works to lessen chronic pain caused by inflammation and nerves.4 
The study, conducted on mice, was able to affirm the therapeutic 
connection, but as explained by Colorado-based Hemp Depot’s new 
product and extraction director Dustin Seifried, “CBD is still a very new 
emerging market, where medical research is catching up, so there 
is inherently a large amount of data that needs to be weighed and 
considered. As this medical research progresses, it should supply FDA 
with more information to allow for the further refinement of policies for 
the cannabinoid supplement industry.” Seifried noted that while tincture, 
oil-based form and soft gel pills are the still the most popular forms of 
CBD consumption, topical applications of CBD are not far away as 
another application method. Topical application allows for direct muscle 
targeting, which makes a lot of sense when seeking to address aches 
and pains in a specified region. 

Next up, flavonoids, which are ancient in origin but still somewhat 
of a new ingredient to consumers. Bush offered insight to how 
ingredients like Artemis’ trademarked Berryceuticals help bodies 
balance inflammation-centered conditions: “High-flavonoid berries, like 
black elderberry (Sambucus nigra), aroniaberry (Aronia melanocarpa), 
and black currant (Ribes nigrum) to name a few, have been linked to 
potent anti-inflammatory benefits5,6 which can help modulate chronic-
inflammation-induced conditions like metabolic disturbances, excess 
aches and pains, and even a stressed immune system.”
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Ingredient trends

It’s no secret that cardiovascular wellness becomes more vulnerable in later 
years. Research conducted by Lycored suggested healthy blood pressure 
is the heart health goal consumers most want to achieve. This makes sense 
given that 77% of women and 64% of men deal with hypertension after 75. 
The risk of high blood pressure becomes significant even at 55 with 90% of 
Americans being at risk during that time of life. 

Golan Raz, head of global health division, Lycored, shared insights on a 
recent study testing a tomato nutrient complex. “We’ve commissioned several 
studies demonstrating the benefits of tomato phytonutrients for cardiovascular 
health. Most recently, 61 volunteers aged between 35 and 60 took part in a 
double-blind randomized study. They were given capsules containing tomato 
nutrient complex, pure lycopene or a placebo. Tomato nutrient complex was 
found to have beneficial outcomes on systolic blood pressure while lycopene 
alone did not have the same effect.” 

Enzymes can also promote a healthy circulation system. Hank Cheatham, vice president, Daiwa Health 
Development Inc., described the function of the active ingredient of its product Plasmanex1, “Bacillopeptidase 
F is a natural soy peptide enzyme extracted by using a patented fermentation process. The enzyme is isolated 
from natto to form a unique molecule. Its duality of function helps to decrease PAI-1 and increase t-Pa 
which respectfully helps to reduce blood clot formation and break down blood clots at a faster rate.”

According to the World Health Organization (WHO), the population segment of people over 60 is 
anticipated to grow to 2 billion by 2050. Of the over 60 population, it is estimated that approximately 20% 
live with some mental or neurological disorder with the most prominent conditions being anxiety, severe 
cognitive impairment and mood disorders. While some experts estimate that 60% of cognitive health 
stems from genetics,7 the general question exists, “What lifestyle behaviors can one follow to help reduce 
the chances of rapid decline while aging?”8 Some experts specifically point to the importance of focusing 
on the mental health of the aging emphasizing the commonality and impact. 

From a natural ingredient standpoint, cognitive health is best supported by offering products that can 
help keep the body functioning properly and in equilibrium. Bush touched on existing correlative evidence. 

“For example, extensive research has been done on the relationship between excess oxidative 
stress and inflammation on brain function and cognitive decline, and how high-polyphenol berries like 
blueberries can contribute to the antioxidant balance required to reduce age-related deterioration,”9,10 

she shared. “When it comes to products that are marketed to the aging population, the delivery form 
is almost as important as the ingredients themselves. Functional chocolates, lollipops, confections, as 
well as specialized gummies, liquid shots, popping crystals, etc., can make taking your supplements 
more enjoyable while benefitting from the health benefits of the high-flavonoid dark berry ingredients.” 
Considering all factors—flavor, cost, convenience, accessibility, storage, user experience, to name a 
few—delivery method is a major consideration. 

Sixty-one volunteers aged between 35 and 60 took 
part in a double-blind randomized study. Tomato 
nutrient complex was found to have beneficial 
outcomes on systolic blood pressure while 
lycopene alone did not have the same effect.

Golan Raz, head of global health division, Lycored
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When tested in a variety of different anxiety-inducing environments, CBD at doses ranging from 300 
to 600 mg has shown strong preclinical signs of being a useful tool in the therapeutic treatment of acute 
anxiety-related conditions. However, further studies are needed to establish efficacy when it comes to 
chronic dosing and other higher impacted populations.11

Beyond the need for further trials and clarity on regulation, Rajen Manicka, the founder and CEO of 
Holista CollTech, said he sees materials cost and proper absorption being a barrier that limits CBDs’ 
potential. Working into the future, Holista CollTech recently filed for a patent on its water-soluble 
technology, which claims to increase the potency of CBD oils by 40 times. 

“For manufacturers, we are able to offer a product with more consistent bio-availability. As less active 
material is used, the cost can be significantly reduced,” he said. “Being water-soluble allows CBD to be 
made available to more people in a broader variety of formulations including even bottled water delivery 
systems. From a customer’s point of view, water-soluble CBD that is taste-masked makes oral 
consumption easier. Also, lower dosing of the active ingredient means the cost of CBD products could 
come down over time.”

Due in part to reduced production of cells and lessened function of mature lymphocytes, elderly 
individuals do not respond to immune challenges as robustly as the young.12 So much so that the CDC 
puts anyone over the age of 65 in the high-risk category when it comes to influenza, and estimated that 
between 75 and 80 percent of influenza-related deaths occur within this age group. 

Turns out high-anthocyanin berries, including European black elderberry (Sambucus nigra), and 
specifically, Artemis’ ElderCraft extract have been shown to reduce the duration and severity of symptoms 
from upper respiratory viruses.13 Bush noted, “Dark berries can be particularly helpful in the aging 
population to keep the body functioning as optimally and as balanced as possible.”

An novel ingredient from Daiwa Health Development is BRM4, which is a Rice Bran Arabinoxylan 
Compound (RBAC). RBAC is a natural polysaccharide composed of hemi-cellulose extract from rice bran 
modified by an enzyme derived from shiitake mushroom. Generally speaking, the RBAC has been shown 
to consistently increase natural killer (NK) cell activity,14,15 and significantly enhance B and T cell count in 
individuals with compromised immune systems.16 

Cheatham, of Daiwa Health Development, specified how BRM4 stays true to the holistic goal of 
balance, “RBAC is what is known as an immune modulator, meaning it has shown to not over-stimulate 
the immune system and instead keep it at an optimal level.” On delivery methods, Daiwa is still seeing the 
pill and capsule hold the top spot, but other delivery methods are emerging such as gummies and soft 
chews, melt-in-mouth granules and liquid formats. As of now, the liquids and sublingual pump sprays 
have more acceptance in the European and international markets.”

Healthy aging: Millennials
Kayla Villena, senior analyst at Euromonitor 

International, breaks down new consumer demand 
from young people for personal care products, 
which are reshaping the beauty industry.

Natural  Products Insider
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Ingredient trends

When it comes to skin wellness, ingestible products are growing in demand, either as an alternative to, 
or a complement for, topical products. When Lycored surveyed 480 consumers in the UK and France, 
two-thirds (66%) agreed with the statement: “The idea of taking a supplement for skin health or beauty 
is normal.” The response affirmed the notion that consumers are becoming more aware that diet and 
nutrition have an impact on skin and overall wellness. 

Mintel’s 2019 Facial Skincare and Anti-aging Report primarily covered insight on topical remedies and 
they found that traditional skin care steps such as lip balm, moisturizer and facial cleanser were the 
three dominating skincare products in consumers’ homes, and that category expansion will see some 
resistance. There is however an opportunity in facemasks, as 60% of survey participants agreed that 
facemasks were a beneficial addition to their skincare routine.

Three companies with active ingredients for skin wellness have recently released study results that have 
proven to be significant. 

Bergstrom Nutrition, the manufacturers of OptiMSM, recently reported results of their trials which were 
published in the November 2019 issue of Natural Medicine Journal.17 According to Rodney Benjamin, 
director of research and development for Bergstrom Nutrition, the study conclusively affirmed not 
only methylsulfonylmethane’s (MSM) direct efficacy on hair and nails but also demonstrated that 
the higher doses of OptiMSM gleaned faster and stronger results. One theory is that the keratin 
molecules in hair and nails are benefiting from MSM’s ability to provide sulfur to keratin.17

Raz commented on Lycored’s most recent carotenoid innovations and findings. “As we get older, 
carotenoids can help the skin cope with environmental challenges such as UV, helping us age 
beautifully,” he said. “Our most recent innovation is Lumenato, a carefully calibrated extract of 
natural tomato nutrients and antioxidants. Extensive testing in clinical settings has shown Lumenato 
to be bioavailable and to significantly elevate levels of active phytonutrients.18 Studies have also 
demonstrated that it can support the skin’s natural ability to calm the response to pro-inflammatory 
cytokines and maintain natural collagen levels.”18

Regarding its most recent randomized, double-blind, placebo-controlled clinical trial, BioCell 
Technology LLC’s global sales and marketing manager Douglas Jones stated, “In one of the 
most substantial studies of a skin health dietary supplement, the findings point to how daily 
supplementation of the BioCell Collagen naturally occurring matrix of hydrolyzed collagen type-II 
(300 mg or more), chondroitin sulfate (100 mg or more), HA (50 mg or more) can visibly reduce 
common signs of aging, including facial lines and crow’s feet wrinkles, in women aged 39 to 59, 
within 12 weeks of use.”19
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Ingredient trends

In a world filled with natural healing sources, active ingredients are often uncovered. Therein lies the 
challenge, to efficiently and effectively extract the inherent qualities in order to utilize them as a tool for 
preventative and systematic support during the aging process. The holistic approach to healthy aging 
looks bright, though, based on key successes:

Advancements in bioavailability technology demonstrated by Holista and Pharmako 
Biotechnologies Pty Ltd (AquaCelle).20

Delivery of new innovative ingredients such as the CBG Isolate Hemp Depot is currently focusing on.

Continued clinical research on already promising ingredients to substantiate human efficacy and/or 
chronic and long-term consequences. 

By trade, Corrie Drellack is a content expert and consultant, by heart she is a family-driven, farm-loving, natural products obsessed vision-

ary. Since her tenure leading marketing and communications initiatives for Agropur, she has pivoted her focus toward bolstering customer 

engagement and spreading knowledge to others via her brand communications business, Content KTL.
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Functional ingredients in 
healthy aging products
by Duffy Hayes

Ingredients: Personal care

INSIDER's take

 In forms from serums to creams, supplements and foods, functional ingredients have landed in the healthy aging space.

 Naturally sourced ingredients like pressed oils, plant sterols, resveratrol and collagen are category leaders.

 Consumers are increasingly aware of products aimed at healthy aging, across demographic lines.

I t’s no secret—people around the world are living longer. But as the marketplace of 
products targeted at the healthy aging segment matures, ingredient suppliers and 
manufacturers of cosmeceuticals with functional components are homing in on 

consumers’ desire for products that can add to the quality, and not simply the 
quantity, of their lives.

Pressed oils rich in fatty acids, plant sterols and natural antioxidants. Pure aloe, formulated for topicals 
or trendy ingestible delivery formats, and laden with polysaccharides with proven effects on overall health 
and wellness. A ribose-vitamin compound that can help negate factors associated with skin aging. 
Resveratrol, collagen and keratin formulated for both topical and ingestible deliveries, carrying the promise 
of youthful beauty, both inside and out.

These types of functional ingredients—applied across myriad delivery formats including serums, creams, 
moisturizers, dietary supplements, and even foods and beverages—attract product makers looking to 
capture a piece of the burgeoning global population of folks 60 or older, which totaled 987 million in 2017 
and is expected to double by 2050, according to the United Nations report, “World Population Prospects.”

‘Nature knows best’
An unmistakable part of the new healthy aging sector is consumers’ growing proclivities toward natural 

ingredients, a movement backed up by proprietary 2019 study results from Linkage Research & Consulting.
“The consumer mindset that ‘nature knows best’ transcends beyond what consumers eat and 

[extends] into what they use on their skin,” said Michele DeKinder-Smith, Linkage president and founder. 
Linkage research in 2019 showed that 7 in 10 consumers believe the products they use on their skin can 
impact their health, and 52% of consumers shopping the beauty category—skin, cosmetics and hair—
purchased a product with a natural attribute last year. Further, 85% of study participants said they believe 
beauty products can be natural and effective.

Source: Linkage research

Consumer mindset

7 in 10 consumers 
believe the products they use on 
their skin can impact their health.

85% of study 
participants 
said they believe beauty 
products can be natural 
and effective.

52% of consumers 
shopping the beauty 
category—skin, cosmetics and 
hair—purchased a product with a 
natural attribute last year. 
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Linkage’s large-scale internet-based study methodology included 1,000 
households and was representative of the U.S. based on geography, gender, 
age, race and income.

“It’s not surprising to see that [consumers] are substituting chemicals [with] 
natural ingredients that perform similar benefits without exposing the body 
to toxins,” DeKinder-Smith explained. “Consumer demand for innovation in 
natural beauty is high.”

Product makers are doing just that—innovating with natural functional ingredients.
Resveratrol, the antioxidant-rich component in red wine, has been a pillar 

ingredient at Reserveage, a Twinlab brand, since the brand’s inception more 
than a decade ago. Shown in studies to help support the body’s “longevity 
gene,”1 it’s typically formulated as a chew or capsule, often in combination 
with other functional ingredients, like turmeric, coenzyme Q10 (CoQ10), 
grapeseed extract, or the pterostilbene often found in fruits like blueberries.

Recent innovation at Reserveage, though, is best seen in the brand’s Collagen 
Candy, winner of the 2019 NEXTY Award at SupplySide West for best nutrient 
delivery innovation. The stevia-sweetened sweet-and-sour stick pack offers a 
patented collagen in combination with hyaluronic acid (HA) and vitamin C, and 
is promoted for its ability to reduce eye-wrinkle volume, maintain skin elasticity 
and boost elastin production, and increase pro-collagen production.2,3

“When it comes to new delivery formats, there is a significantly greater 
challenge … several layers of R&D [research and development] that take 
place, including mouthfeel, taste, sweetness, stability and the more difficult 
to attain ‘fun factor,’” said Gene Bruno, senior director of product innovation 
at Twinlab. Formulation challenges go hand in hand with consumer and 
retailer acceptance of new concepts, Bruno said, which extends to products 
like Reserveage’s collagen-rich liquid Beauty Shot and keratin-based 
offerings in powder or supplement forms.

Bioenergy Life Science Inc. offers the proprietary compound RiaGev, a 
combination of patented ribose and vitamin B3 that can be formulated for 
both topical and oral products, with the benefits of improving skin elasticity, 
smoothing wrinkles, managing age pigments and inhibiting sun damage,4 
according to the company.

“It is distinctly formulated to enter the salvage pathway directly to more 
efficiently increase nicotinamide adenine dinucleotide (NAD) in the body,” 
explained Penny Portner, Bioenergy director of marketing. “RiaGev maintains 
and enhances mitochondrial health by boosting NAD levels and inducing 
creation of new mitochondria.”5

For skin brightening, NOW Foods turned to glutathione and 
phytoceramides. Glutathione, said NOW Personal Care Brand Manager Tina 
Tews, helps maintain a healthy immune system and aids in detoxification, in 
addition to acting as an antioxidant to help maintain normal expression of 
skin pigments.6,7 Ceramides make up half of skin surface lipids and decline 
with age, resulting in dry, cracked skin and fine lines. The phytoceramides 
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NOW incorporates can maintain the skin’s elasticity, improve wrinkle appearance, preserve collagen 
network integrity and reduce oxidative stress,8 according to Tews.

Aloe has been a natural healthy skin resource for centuries—Cleopatra famously applied Aloe vera gel 
on her skin every day—and the modern equivalent can be found in the precisely processed aloe products 
from Univera and its related companies. Univera’s 100% hand-harvested peak aloe is lab-analyzed to 
maximize beneficial polysaccharides, according to CEO and president Ralph L.R. Bietz, Ph.D, and is 
included in a range of topicals and cutting-edge ingestibles.

“Univera’s internal supplements as well as its topical give you a beautiful dual strategy … beauty inside 
and out,” Bietz said. “Support of a healthy body and its critical physiological systems gives the body what 
it needs for repair and optimal health.”

That inside-out approach to healthy aging is central to Soft Gel Technologies Inc. (SGTI), which offers 
researched ingredients, patented products and exclusive soft gelatin supplements in the antioxidant category.

“Aging can be defined as a progressive deterioration of physiological function accompanied by an 
increase in vulnerability and mortality with age,” posited Steve Holtby, SGTI president and CEO. “One 
theory of aging is that harmful molecules called free radicals wreak havoc in our cells. This free radical 
frenzy is called oxidative stress and is linked to almost every disease of aging.”9

To wit, SGTI’s product line includes CoQ10 supplements with enhanced bioavailability, banaba leaf 
extract for blood glucose support,10 an HA complex aimed at skin and joint health,11,12 fish oil concentrate 
capsules for omega-3 fatty acids, and soft gels containing phosphatidylserine (PS) with accompanying 
brain benefits.13

Food source benefits
Nutraceuticals are emerging as a class of functional ingredients with specific application to the healthy 

aging segment, as health benefits derived from food sources beyond their nutritive value are beginning to 
be more completely understood. 

Deficiencies in vitamins E, B6 and B9 (folate), and the minerals zinc and selenium are particularly common, 
according to Zeeshan Sirkhot, media team member with Persistence Market Research, and deficits 
of these micronutrients have been reported to negatively influence immunity.14 Nutraceutical products 
can improve micronutrient status, and the regular use of nutraceuticals by the elderly may provide an 
opportunity to enhance immunity.15

Fruit d’Or’s Cran Naturelle Cranberry Seed Oil fits that bill. According to Mario Hardy, Fruit d’Or sales 
coordinator, Cran Naturelle contains tocotrienols and tocopherols that allow for greater absorbability 
than synthetic forms of vitamin E.16 It also boasts an abundance of phytosterols, which may enhance 
the protection and repair of damaged tissue, soothe inflammation and reduce itchiness associated with 
irritated skin.17

Healthy aging: Living better, not just longer 
- podcast

Kieron Edwards, Ph.D., of Sibelius Natural Products, 
discusses the physical implications of aging, along with 
strategies to help support living well for the long haul.
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Similarly, NatureFRESH Cold Press Oils from Botanic Innovations LLC are derived from the seeds of more 
than 15 varieties of fruit and vegetables, including cranberries, raspberries, grapes, carrots, broccoli and 
pumpkins, among others. The oils, said Mark Mueller, Botanic Innovations founder and chief technology 
officer (CTO), contain a rich assortment of essential fatty acids (EFAs), plant sterols and natural antioxidants 
including multiple forms of vitamin E tocopherols, tocotrienols, vitamin A and mixed carotenoids.

Black cumin oil has been one of the company’s top performers, according to Mueller, and expresses 
genes responsible for promotion of glutathione peroxidase and catalase,18,19 two antioxidant healthy aging 
enzymes Mueller called “vitally important.”

Addressing issues related to aging at the genetic level is at the heart of the strategy of The Genomic 
Kitchen, where people can get personalized nutrition and supplement programs to optimize their long-
term health. It’s a combination of what the company calls nutrigenomics—how food impacts a person’s 
genes—and the culinary arts.

“DNA information provides us with deep insights into how genes are functioning in a variety of 
biochemical systems in the body: immunity, inflammation, oxidative stress, gut, neurology, methylation, 
transsulfuration,” explained Amanda Archibald, R.D., principal with The Genomic Kitchen. “By looking at 
which genes are compromised and which may be working efficiently, this provides us with information on 
where vitamin or mineral deficiencies ‘might’ be.”

Whether it’s scrutinizing their genetic information for clues, choosing a topical with natural functional 
ingredients, or mixing in nutraceuticals to target health conditions or boost immunity, consumers are 
increasingly being proactive when it comes to heading off Father Time.

As Persistence Market Research noted, the percentage of people age 65 and older using nutraceutical 
products is higher than for any other age group and has doubled in recent years.

But the approach to healthy aging increasingly cuts across age groups, noted Twinlab’s Bruno, 
especially as Baby Boomers reach middle age and Gen Xers approach their middle years.

“As with these two generations, Millennials have also demonstrated a significant interest in maintaining a 
healthy, youthful appearance,” Bruno said.

“The question isn’t, ‘Why target healthy aging?’ The question is, ‘Why wouldn’t you target healthy 
aging?’” he added. 
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Healthy aging: Quest for a  
‘long healthy life’ and not just a ‘long life’
by James Griffiths

Research: Public health

INSIDER's take

 Global medical officials are taking aim at a growing health care burden through the lens of healthy aging.

 Researchers are focusing on individualized factors in developing modern assessments of the elderly.

 Society’s challenge is to strike a balance that maximizes the functionality of older people but narrows health inequalities.

M edicine continues to advance with concomitant increased life expectancy, 
especially in high income countries, but the curve is starting to plateau. It is 
estimated that by 2050 more than one-third of the population in developed 

countries will be age 60 or older, but what of their health? 

Aging is not only the leading risk factor for chronic disease, it is also associated with reduced 
productivity and rising health care costs. The combination of chronic disease and health care burden 
have public health officials concerned and has led to increased research and medical initiatives aimed at 
slowing, delaying or even reversing the aging process. 

The goal for societies, both developed and developing, should be to optimize intrinsic capacity and the 
functional ability of individuals and populations. 

The World Health Organization (WHO) published its first World Report on Aging and Health in 
September 2015, and all member states endorsed its first Global Strategy and Action Plan on Aging and 
Health (GSAP) in May 2016. These documents promoted healthy aging as a “person-centered concept,” 
based on the individual’s “life course” and personal capabilities-based perspectives that can be applied to 
all people in all settings. Rather than focus on morbidity or disease, healthy aging as defined by WHO is 
“the process of developing and maintaining the functional ability that enables well-being in older age, with 
functional ability determined by the intrinsic capacity of the individual, the environments they inhabit and 
the interaction between them.” 

Intrinsic capacity (IC) is understood in the broadest sense to include physical, social and policy 
environments that form the context of an individual’s life. Functional ability (FA) can be described as the 
combination of all the individual’s physical and mental—including psychosocial—capacities. 

Using these two concepts, the World Report proposed a public health framework for action. 
Distinguishing between IC and FA is necessary in order to understand if levels, distributions and 
trajectories of one’s “health span” are due to changes in the individual, the environments they inhabit or 
both. WHO is pursuing a collaborative process to develop and test a standardized approach to measure 
IC and FA that is personalized. For example, to date, IC is assessed through eight domains (mobility, 
self-care, pain and discomfort, cognition, interpersonal activities, sleep and energy, affect, and vision), and 
assessed by specific and appropriate tests and self-reported questionnaires.

Nevertheless, understanding the aging phenomenon is critical to ameliorating its impact on both 
individuals and society. Researcher Thomas Flatt, University of Fribourg, Switzerland, described aging as 

Ingredients: Personal care p.12 Product adoption  p. 21 Table of contents  p.2
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“…a decline or loss (a ‘de-tuning’) of adaptation with increasing age.” 
However, aging is considered to be more than the sum of its parts, 
i.e., a non-linear multifaceted phenomenon that can be defined at 
the molecular, cellular, physiologic and functional levels, and by non-
communicable disease states.

The interest in aging has progressed from understanding its origins, 
mechanisms and processes, to studying how to reduce, delay or 
reverse its effects, and importantly, policy responses that address older 
adults’ needs and rights. This has led to an entire new field of research, 
new public health initiatives and health and wellness consumer 
products, collectively under the category of “healthy aging,” “successful 
aging” or “aging gracefully.” Although once thought of as longevity with 
merely the absence of disability and chronic disease, the term healthy 
aging has evolved to mean more. Currently, the term also is meant to 
encompass social well-being and quality of life, and further, has evolved 
to include the intersection between avoiding and managing disease and 
disability, optimizing cognitive and physical functions, and engaging with 
life throughout the entire life span.

Researchers have developed indices that can be used to predict 
factors, behaviors and traits that seemingly contribute to healthy 
aging. For example, a 10-point healthy aging index scores attributes 
including education, participation in social activities, number of yearly 
excursions, adherence to a healthful “Mediterranean diet,” frequency 
of physical activity and body mass index. Elderly subjects who scored 
the highest on the healthy aging index also reported using fewer health 
care services. Other strong associations with healthy aging include 
nonsmoking status, the number of social contacts, better self-perceived 
health, independent living, life satisfaction and absence of depression. 
(Exp. Gerontol. 2014;60:57-63.)

While there has been some progress in identifying predictors of healthy 
aging, the ability to assess the impact of specific interventions has proven 
more challenging. This is due, in part, to the cost and difficulty of studying 
the long latency between disability and disease, and the subjective nature 
of some healthy aging predictors. Moreover, heterogeneity in aging 
processes reflects people’s accumulated opportunities and vulnerabilities, 
as well as their choices and personal values. Identifying inequalities and 
identifying social, economic and other policies that can reduce unfair 
processes within and across countries are key to improving everyone’s 
chances to optimize healthy aging.

Clearly, the role of diet and nutrition is central to the sustenance of 
life. Little is known, however, about specific nutritional interventions that 
most effectively promote healthy aging, i.e., are “health promoting.” 
At a 2017 workshop organized by the National Academy of Science, 
Engineering and Medicine, only caloric restriction was identified as a 

Research: Public health
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well-established dietary intervention that promotes healthy aging (specifically longevity). With a rapidly 
aging global population and the accompanying increase in comorbidities, mortalities and associated 
social costs, society has an urgent need to identify solutions including nutritional and dietary interventions 
that can promote healthy aging.

Society’s response to population aging requires a vision to harness not only extra years of life, i.e., the 
lifespan, but to ensure that these years are spent in good health, i.e., the health span, and that these 
extra years of good health can be used to do what people value most. A fundamental transformation in 
public policies and institutions is required to ensure a future that celebrates diversity yet narrows health 
inequities, within and across countries.

Many countries are witnessing a marked increase in longevity and with this increased lifespan, 
the desire for healthy aging. Many, however, suffer from the opposite including physical and mental 
deterioration, lost or diminished productivity, an unsatisfactory quality of life, and increased medical costs. 
While adequate nutrition is fundamental to good health, it remains unclear what impact specific dietary 
interventions may have on prolonging the best quality of life. Studies that span age, geography and 
income all suggest that access to quality foods, host immunity and response to inflammation/infections, 
impaired senses (i.e., sight, taste and smell) or mobility are all factors that can limit intake or increase 
the body’s need for specific micronutrients. New clinical studies of healthy aging are needed and 
quantitative biomarkers are an essential component, particularly tools that can measure improvements 
in physiological integrity throughout life, thought to be a primary contributor to a long and productive life. 
A framework for progress has recently been proposed in the WHO report, which takes a broad, person-
centered focus on healthy aging, emphasizing the need to better understand an individual’s intrinsic 
capacity, their functional abilities at various life stages, and the impact by mental, and physical health, 
and the environments they inhabit. 

James Griffiths, Ph.D., is senior vice president, international and scientific affairs, at the Council for Responsible Nutrition (CRN), the 
leading trade association for the dietary supplement and functional food industry.
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The perils of personal 
care for the aging
by Norma Skolnik

Product adoption

INSIDER's take

 In addition to good nutrition, older people should consider adding supplements and antioxidants.

 Nutrition is key to overall health as we age, but a healthy diet is likely not enough.

 FDA and FTC can act against products making fraudulent or illegal claims.

A s the overall population of the U.S. continues to gain longevity, consumers 
demand personal care products that address the signs and symptoms of 
aging. Everyone gets older, but no one wants to feel or look older. Personal 

care and healthy lifestyles are important ways to improve the odds of living a longer 
and more vigorous life, and even improve one’s appearance. 

In a 2018 Harvard Health study, researchers followed nearly 17,000 men and women for 18 years. They 
collected information on the lifestyle, illnesses and mortality of study participants. They compared study 
participants who ate a healthy diet, remained physical active, consumed alcohol in moderation and never 
smoked to those who engaged in none of these healthy behaviors. The first group lived an average of 
11 years longer. It’s just the latest study demonstrating that a healthy lifestyle leads to good health, and 
potentially a longer life.

Adequate nutrition is one of the fundamental pillars of good health. As the body ages, a healthy diet 
alone may not be enough and those over 50 may need certain supplements, such as vitamins B12, B6 
and D and calcium. Also, older adults should consider increasing their intake of antioxidants as research 
indicates there’s a direct correlation between antioxidants and a longer, healthier life. 

Personal care products and the effects of aging
A growing number of older people use personal care products 

to offset the effects of aging, and the beauty industry makes 
consumers aware of their flaws that could be addressed with 
cosmetics. Anti-aging products have a dominant presence in 
the cosmetic market, but many products either lack scientific 
evidence to support claims or use claims that cross the line into 
the drug category and invite FDA scrutiny.

Consumers are willing to pay a premium for skin and hair care 
products that they perceive as high-performance. The term 
“cosmeceutical” is often used in cosmetic advertising but may 
be misleading to older consumers. If the consumer interprets 
a cosmeceutical as similar to a pharmaceutical product, he or 
she may conclude that cosmeceuticals are required to undergo 
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the same testing for efficacy and quality control (QC) as required for drugs. This results in retailers often 
charging consumers more.

Prolonged sun exposure, smoking, diet and heredity all have effects that become evident on 
appearance with age. Stress, gravity and obesity also affect the way skin looks. As people age, new 
skin cell production falls, so skin gradually becomes less elastic and prone to dryness. Something similar 
happens to cells that give hair its color. Hair pigment cells become less efficient at renewing themselves, 
leaving hair progressively grayer. It’s no wonder that consumers turn to products that promise to reverse 
the signs of aging.

However, this quest for the fountain of youth creates an atmosphere ripe for illegal marketing. “Anti-
aging” cosmetics that claim to remove wrinkles or cellulite or produce younger skin violate FDA law. 
These personal care products usually make false claims and are rarely recognized by qualified experts as 
effective. Although FDA and the FTC send warning letters to stop personal care companies from making 
false and misleading claims, many companies continue to do so. Older consumers can often be misled by 
“miracle” product claims of turning back time.

FTC and FDA try to protect consumers, especially seniors, from health fraud. “Operation Cure All” is 
a comprehensive FTC initiative to combat health fraud on the internet. Last year, as part of Operation 
Cure All, FTC filed many cases, targeting companies that marketed various devices, herbal products and 
dietary supplements claiming to treat or cure ailments tied to aging, such as cancer, arthritis, Alzheimer’s 
disease, diabetes and other diseases. FTC charged the marketers of these products with making 
unsubstantiated health benefit claims. There are ways to make acceptable claims and marketers need to 
know how to avoid claims that lead to trouble. 

EAS Consulting Group independent consultant Norma Skolnik has more than 35 years of regulatory 

experience working with the pharmaceutical, OTC drug, cosmetic and dietary supplement industries. 

Prior to consulting, she served as director of regulatory affairs for the Americas at Cadbury Adams until 

her retirement. She also held the positions of director of regulatory affairs for the Adams Division 

of Pfizer and associate director of regulatory affairs for the Warner-Lambert company.

As people age, new skin cell 
production falls, so skin 
gradually becomes less elastic 
and prone to dryness.
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Safety—The road to compliance
by Jim Lassiter

Regulatory: Cosmetic ingredient compliance

INSIDER's take

 Cosmetic products are popular with consumers, but are less scrutinized from a regulatory perspective.

 FDA does not have review or approval authority for cosmetic ingredients, except for color additives.

 Product makers would be wise to develop safety substantiation dossiers, especially for products that contain new ingredients.

B eauty being skin deep is a philosophical debate. The realities of the natural 
product marketplace and consumer demand for effective personal care 
products is less subjective. 

Consumers use these products to stave off the effects of aging, among other beautification goals. 
Simply put, no one wants to look their age.

Cosmetics—topically applied solutions to battle the challenges of aging—are less regulated than 
beauty-from-within dietary supplements. Even though cosmetics include products that bleach hair and 
skin, are sometimes absorbed through the skin, or are ingested in the case of lipsticks and lip balms, 
no regulatory agency reviews ingredients before they can be used. The distinctions are stark between 
cosmetics and other classes of goods under FDA regulations. Cosmetic manufacturers are requested 
to register their manufacturing operations, but are not required to follow GMPs (good manufacturing 
practices). At first glance, the appearance is that anything goes, and many companies take advantage. 
The requirements that do exist, though, are important, particularly as science mixes with curiosity to yield 
interesting compounds potentially for inclusion in cosmetics. 

The quest to address the ravages of time through enhancement is built into who humans are. The 
emerging science using exotic tools like gene expression points to potential opportunities for new and 
exciting ingredients. FDA does not have review or approval authority for cosmetic ingredients, except 
for color additives. This does not mean that brands can put anything in cosmetics; it simply means that 
there is notification process required as with dietary supplements. The restrictions that do exist for these 
products include, “… a manufacturer may use any ingredient in the formulation of a cosmetic provided 
that the use of the ingredient does not otherwise cause the cosmetic to be adulterated.” 

Before dancing in the streets because anything goes, brands should consider an important 
requirement. The regulations in 21CFR §740.10 require that each ingredient used in any finished cosmetic 
product shall be adequately substantiated for safety prior to marketing. As with other regulations, the 
manufacturer holds the safety responsibility and should be able to provide it on demand. Additionally, the 
following words are required to appear on any cosmetic product without adequate safety substantiation: 
“Warning—The safety of this product has not been determined.”
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The lack of such a warning on cosmetic labels infers 
that all the ingredients have safety substantiation. It’s 
not likely that every cosmetic product without this 
disclaimer has such safety substantiation, and this 
is where the interface between regulatory and non-
regulatory happens. The nongovernmental organization 
Cosmetic Ingredient Review (CIR) Expert Panel reviews 
ingredients and makes determinations of their safety. An 
endorsement from the group carries significant weight 
with FDA as substantiation of safety of the ingredients. 
Brands have other ways to demonstrate the safety of 
new compounds, but CIR’s review is the legacy interface. 
Individual CIR endorsements of ingredients go a long way 
toward generating the substantiation of the safety of the 
finished product, as required by regulation. All cosmetic 
products should formally compile safety information to 
satisfy regulatory requirements.

Regardless of the approach—direct CIR review or 
generation of in-house substantiation—the safety of 
any cosmetic ingredient may be called into question by 
FDA at any time (21CFR §740.10[b]). The preventive 
solution is to ensure the ingredients are documented as 
safe. Development of a safety substantiation dossier for 
these products helps ensure compliance and should be 
updated regularly.

Including new ingredients in personal care products comes 
with regulatory responsibilities. Creating an internal dossier 
of safety is good for business and consumer trust. Safety 
substantiation is a mandate, even if registration is not.

As exciting as it is to age gracefully, it is equally important 
to age safely. The opportunities ahead are substantial, but 
the current requirements, though lax, exist and compliance 
is not optional. 

Jim Lassiter oversees all consulting operations at REJIMUS, formerly 

Ingredient Identity, where he is COO. He has more than four decades 

of experience in quality control (QC), and government and regulatory 

affairs throughout the pharmaceutical, dietary supplement and natu-

ral product industries with organizations such as Nutrilite, Robinson 

Pharma, Irwin Naturals, Chromadex, the American Herbal Products 

Association (AHPA) and the Council for Responsible Nutrition (CRN). A respected author 

and speaker, Lassiter has served on numerous industry and trade boards.
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T he desire to stay young is baked into the human psyche. As most things in life, 
it can be boiled down to Maslow’s Hierarchy of Needs for survival. In a stark 
and scary sense, getting older means getting closer to death, and consumers 

will pay attention to products that can help them stay heathier to prolong the lives 
they find so precious. 

Then, another need outlined by Maslow—reproduction—also plays a role driving consumers to healthy 
aging products. Looking younger means catching an attractive mate. Even those of us who are not 
looking for new partners can feel the internal and external pressure to appeal to other humans. 

Aging results from the accumulation of a wide variety of molecular and cellular damage over time, 
according to the World Health Organization (WHO). This damage leads to a gradual decrease in physical 
and mental capacity, a growing risk of disease and ultimately, death. Researchers have characterized 
aging as a progressive loss of physiological integrity, leading to impaired function and increased 
vulnerability to death (Cell. 2013;153[6]:1194-217). This deterioration is the primary risk factor for major 
human pathologies, including cancer, diabetes, cardiovascular disorders and neurodegenerative diseases.

Proportionally, more people are facing advanced ages. According to 
data from 2019 World Population Prospects, in 2018, for the first time in 
history, people aged 65 or above outnumbered children under five years 
of age globally. By 2050, one in six people in the world will be over age 65 
(16%), up from one in 11 in 2019 (9%). By 2050, one in four people living 
in Europe and North America could be aged 65 or over. The number of 
people aged 80 years or over is projected to triple, from 143 million in 
2019 to 426 million in 2050.

All cultures appear to have similar perceptions of aging, offering brands 
the opportunity to create products that could help address the needs of 
many consumers. A survey of nearly 3,500 college students in 26 cultures 
reported similar views of aging including perceived declines in societal 
standing, physical attractiveness, ability to perform daily tasks and ability 
to learn (Psychol Aging. 2009;24[4]:941-954). Respondents from most 
cultures had a negative view of aging within their societies. The exceptions 

Five formulation 
considerations for natural 
healthy aging products
by Sandy Almendarez
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INSIDER's take

 The population around the globe is getting older and looking for ways to ensure they achieve a life of vitality. 

 Supplement and functional food formulators should focus on the specifics of healthy aging for all age demographics. 

 Healthy aging products must help individuals personally while also considering environmental implications. 

The number of people  
aged 80 years or over  
is projected to triple, from  

143 million in 2019 to

426 million in 2050.
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were mainland China, India, Malaysia, Russia and New Zealand, 
where participants reported neutral or slightly positive views. The 
most negative perceived societal views were reported in Serbia, 
Argentina, the Czech Republic and the UK.

The proportion of older adults (age 65 years or older) in a 
population, such as in European cultures, was associated with 
less favorable perceptions of societal views on aging. In contrast, 
cultures with younger populations such as Malaysia, India or 
mainland China had more favorable views of aging. Interestingly, 
Japan—the Asian culture with the highest percentage of older 
adults—had a negative view of aging similar to European cultures.

However, in this study, not all aging characteristics were viewed 
negatively. Study subjects linked aging with perceived increases in 
wisdom, respect, authority and life satisfaction. 

It appears consumers are using some of the wisdom that 
comes with age to choose products that help them achieve their 
health goals. In the SupplySide East 2019 presentation covering 
“The Top Trends Driving Growth of the Health and Nutrition 
Industry,” Claire Morton Reynolds, senior industry analyst, 
Nutrition Business Journal, and Eric Pierce, vice president of 
business insights, NEXT Data & Insights at Informa Markets, 
noted consumers are focusing on living a life of vitality, but they 
are bogged down by the pressure of modern life. They noted 
consumers seek diets to help stave off and prevent disease, treat 
conditions and optimize how they feel daily. 

The deep desire to look better and healthy presents ample 
opportunity to the natural products sector to offer products that 
satisfy consumer demands. However, it’s important that brand 
formulators undertake this responsibility with great care by 
ensuring they use tested, efficacious doses of ingredients that 
have proven track records of success. 

Considerations for healthy aging product developers:
1. Brands should not be creating products for “healthy 

aging” specifically. The “healthy aging” category is too 
broad for consumers to understand. “Healthy aging” is 
good shorthand for those of us in the natural products industry 
to discuss the overall category. But much like “clean label,” 
consumers likely won’t be looking for the “healthy aging” 
category in their local health food store. Specificity matters here. 
Consumers want products to help them meet nutritional needs 
to keep them energetic throughout their lifespan, to help stave off 
nagging knee pain or to help them look younger in appearance. 
It’s smart to take an approach like supplement brand New 
Chapter, which has a “healthy aging” family of products rather 
than a product called the “healthy aging” supplement. Under the 



29Natural  Products Insider  |  Healthy aging March 2020

Market analysis

“healthy aging” banner, New Chapter offers specific products such as “Every Woman’s One Daily 55+ 
Multivitamin” with standard multivitamin ingredients plus astaxanthin; “Bone Strength Take Care Tiny 
Tabs” with calcium from red marine algae and vitamin D3; and “Perfect Hair, Skin & Nails” with fermented 
biotin and astaxanthin.

2. Don’t think “anti-aging.” Consumers are more apt to consider loving themselves through 
every stage of life as an important part of health and self-care, and “anti-aging” carries a negative 
connotation.  “Anti-aging” language is of course not welcome on product packaging, but this thinking 
in general is not smart for product formulators to focus on. For one, we still have not found the 
Fountain of Youth (sorry, Ponce de León), so brands need to walk back their—and their consumers’—
expectations on what nutraceutical ingredients can do to turn back the clock. If brands are looking for 
ingredients that reverse aging, they’ll be looking until they’ve aged themselves out of the workforce. 
Brands should choose ingredients with research that shows how ingredients help consumers live the 
best life possible rather than ingredients that are promoted by suppliers as those that can reverse or 
stop aging.

The good news is that consumers are understanding that “anti-aging” isn’t the goal. They don’t 
want to stop aging; they want to keep getting older and they may not even mind showing their 
age, but they don’t want to stop or slow down their activities. Melanie Bush, director of science 
at Artemis International Inc., aptly described it as “aging gently” in this digital magazine’s feature, 
“Means to aging gently: Leaning into the holistic approach with naturally powerful ingredients,” by 
Corrie Drellack (page 5). Drellack further noted the Global Coalition on Aging advocates healthy aging 
should focus on life’s functionality rather than only on a lack of disease. This concept is resonating 
with consumers.

Thus, throughout the supply chain, brands should find partners that also follow this mindset. Choosing 
ingredient suppliers that promote “anti-aging” rather than “healthy aging” show they aren’t in line with 
consumer thinking and won’t be able to help a brand create successful messaging about the ingredients 
within their brands.

3. Pay attention to all demographics. As consumers hit their adult years, even early adult 
years, they are starting to think about their long-term health. Younger demographics may not be 
focused on specific conditions traditionally associated with aging, such as bone or heart health, 
but research from Informa Markets’ NEXT Data and Insights shows they are interested in general 
well-being. At SupplySide East 2019, Morton and Pierce presented trends data that showed more 
Millennials think about their health daily and are always looking for ways to improve their health 
compared to older generations. 

 Source: NEXT Data & Insights Vales and Generational Health Surveys, both conducted in 2017 among a representative sample of U.S. Adult 
Consumers with base sizes of N=1,000 each.

Think about daily health

Millennials

Gen X

Boomers

Always looking for way to be healthier

Millennials

Gen X

Boomers

69%

62%

54%

68%

59%

48%
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But that doesn’t mean older consumers are a lost cause. The article, “Functional ingredients in healthy 
aging products,” by Duffy Hayes in this digital magazine (page 12), noted Persistence Market Research 
found the percentage of people age 65 and older using nutraceutical products is higher than for any other 
age group and has doubled in recent years.

The 2019 Consumer Survey on Dietary Supplements from the Council for Responsible Nutrition (CRN) 
revealed among all the age groups that take supplements, adults between the ages 35 to 54 have the 
highest usage of dietary supplements at 81%. Overall, CRN found 77% of Americans reported they 
consume dietary supplements, and most adult males and females take dietary supplements.

 Source: 2019 Consumer Survey on Dietary Supplements from the Council for Responsible Nutrition (CRN) 

Considering the wide range of consumers who would be interested in healthy aging products means 
different delivery forms and marketing messages. Older consumers may still be more interested in 
supplements (if they aren’t difficult to swallow), as it’s what they are used to, and they may already be 
taking pharmaceuticals so it’s easy enough to add another pill to the daily routine. Younger consumers 
are showing interest in more convenient delivery formats, such as shots, gummies or functional foods. 
However, as functional ingredients find a place in healthy aging products, Gene Bruno, senior director 
of product innovation at Twinlab, noted in Hayes’s article that offering innovative and interesting 
delivery forms of nutraceuticals takes careful formulation considerations to ensure product efficacy and 
consumer appeal. 

4. Healthy aging of the planet matters, too. Consumers of all ages want to look and feel healthier, 
but they are also concerned about how their lives and the products they use affect the greater 
world around them. The 2019 SupplySide East presentation from Morton and Pierce noted younger 
demographics are more concerned with ensuring the products they buy are socially and environmentally 
responsible, but significant portions of older consumers are also considering these factors, and will pay 
more for them too. 

U.S. Dietary Supplement Consumers 

Age Percent

18 – 34: 

35 – 54: 

55+ : 

70%

81%

79%

Healthy aging: Formulating to help people 
and the planet—podcast

Herbalist and nutritionist Michael Altman shares 
his perspective on healthy aging ingredients and 
formulation considerations.
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 Source: NEXT Data & Insights Vales and Generational Health Surveys, both conducted in 2017 among a representative sample of  
U.S. Adult Consumers with base sizes of N=1,000 each

5. A personalized nutrition approach to healthy aging products may pay dividends. As 
consumers age, health concerns are intensified and often compounded, making the differences 
in how one stays healthy more noticeable. What one consumer needs, perhaps bone health 
support, will be different from her neighbor, who may require additional nutrients that are blocked by 
prescription drugs (such as added coenzyme Q10 [CoQ10] during a statin regimen). The problem 
with modern day personalization is lack of access to expensive screening tests that show nutrient 
status, such as blood tests. However, as consumers age, they are more likely to be in contact with 
health professionals on a recurring basis, so brands can capitalize on that frequency by partnering 
with screening medical device companies, naturopaths or doctors. Learn more about making 
these type of partnerships in the Healthy Insider podcast with industry veteran Michal McBurney, 
“Personalized nutrition hindrances and paths forward.”

Consumer desires for social and environmental values in their products

Value transparency

Millennials

Gen X

Boomers

66%

57%

55%

Buying can be a moral decision

Millennials

Gen X

Boomers

63%

58%

40%

Pay more for responsibly produced food

Millennials

Gen X

Boomers

65%

55%

28%

Value how food is made and who grew it

Millennials

Gen X

Boomers

73%

62%

53%

Pay more for environmentally  
responsible practices

Millennials

Gen X

Boomers

62%

47%

30%

Pay more for socially responsible practices

Millennials

Gen X

Boomers

59%

48%

28%
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For consumers young and old who may still be limited in their 
access to personalized nutrition screening tests, some brands 
have had success with personalized products based on 
surveys, such as Care/of and Persona, which provide monthly 
subscriptions of personalized supplements based on a survey 
the consumer takes. (Learn more about Care/of’s approach 
to personalized nutrition at the SupplySide East presentation 
“Discovering the Person Behind Personalized Nutrition” with 
Diana Morgan, head of scientific & regulatory affairs, Care/of, 
April 2, at 2:30 p.m.)

On page 12 of this digital magazine, Amanda Archibald, 
R.D., principal with The Genomic Kitchen, shares the ways her 
company is working in the personalized nutrition space to help 
improve the aging of the clients with whom they work. 

Helping consumers achieve health as they enter advanced 
stages of life achieves more than helping them look and feel 
better. The implications for keeping consumers of all types 
active can help reduce health inequities and discrimination that 
has traditionally affected the older population. As older people 
are able meet health goals and live the life of vitality they are 
looking for, perhaps the college students of the future will not 
have the ageism they displayed in the 2009 survey referenced 
at the start of this article. As aging starts to be seen as more 
than the last slippery step before death, its perception can be 
transformed to a time where we get to enjoy the fruits of a life 
well lived, and these members of our society could be viewed 
as the vital, wise and revered citizens they are. The lucky 
among us will one day be those older consumers, so our future 
depends on it. How exciting for the natural products industry 
to play a role in achieving this goal.  

Healthy aging: Toxin-free personal care products
Marketing Maven’s Lindsey Carnett breaks down the 

burgeoning market of personal care products that are expressly 
free from harsh chemical ingredients and instead lean on 
natural, luxurious solutions.

Natural  Products Insider
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What aspects  
of healthy aging  

are you most  
concerned with?

Inside Insider

Q.

Lauren Hand
Account manager

Christine Kapperman
Senior content director

A. The triumvirate body, mind 
and soul are top of mind for  
me when it comes to healthy 
aging. To me, that means 
healthy eating (lots of hydration), 
cognitive support supplements, 
and a focus on  
always growing. 

A. I have been using Eminence 
Organic Skin Care for the last 
few years and love how clean 
the product feels on my skin. 
They use sustainable farming 
and green practices, and plant  

a tree for every 
product they sell.

leads CPG brands from ideation through manufacturing, supporting the development of innovative, healthy and 
compliant products in the dietary supplement, functional food and beverage, and sports nutrition industries. As an 
official content provider for SupplySide, Natural Products Insider connects ingredient buyers and suppliers with 
executives across the health and nutrition marketplace.
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